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Most of the traditional commercial areas in the
twin cities are losing their charm and customers
due to ever increasing saturation and multiple
other problems such as traffic jams,
non-availability of space for parking, lack of
security and outdated facilities

With the emergence of new housing and
corporate societies, such as Defence Housing
Authority and Bahria Town on GT Road towards
southeastern boundary of Rawalpindi and
Islamabad, this side of GT Road is poised to
emerge as the new biggest commercial hub of
twin cities.

It bears the potential to be the jugular vein of the
twin cities and has already begun to see the rise
of skyscrapers lining both sides of GT Road.
Future developments such as completion of
Islamabad Expressway and construction of the
planned Ring Road will add even more to the
commercial activity in this area of the GT Road.




DEMOGRAPHICS

BAHRIA PHASE 1-8

150,000 KANALS

DB\ S GULRAIZ 1-4
BAHRI R AT L-SMmiE iR VI L AS

BAHRIA PHASE 1-6 | NAVAL ANCHORAGE
EMAAR SOAN GARDEN
GARD EDNSCE RS HUMAK

DHA PROJECTS
150,000 KANALS |

GULBERG GREENS
120,000 KANALS

JINNAH GARDEN
ZARA]

SCHREMHB 1-5
GULISTAN
MEDIA TOWN

/' BAHRIA ENCLAVE
| 40,000 KANALS

CURRENT POPULATION
500,000
EXPECTED POPULATION
5-6 MILLION
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Restaurant featuring lush
green flora and aesthetics of
the Amazonia, aims to
provide an unforgettable
dining experience to its
valued customers.



There is a great shortage of |
decent and modern office
spaces in twin cities which
Amazon Mall has aimedto ~ /
address. The Fourth, Fifth and

~ Sixth Floor of the Mall will |
comprise of offices providing 1 ]
the best working spaces with a
concierge and state-of-the-art r
facilities. An exclusive Business -

- Center on office floors offers an -

- elegantly styled bistro named

Bonsai Café, pray
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ONE STOP

HYPERMA

Super Store, Super
Savings.
Offeringboth
imported and

local items so you
can find

everything you need
under one roof
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Everything a shopper can need for
their children, all in one place, from
stationery, toys, clothes etc

A floor that will be dedicated to
children’s summer sales and back to
school events.
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of the Amazon Mall bu
brands come alive.

des of advertising

provides one of a kind
Mapping on the facade
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for in-house brands including

Amazon Mall
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THE ICON OF G.T ROAD



AMAZON HOTEL G-11
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International Hotel & Luxury Mall
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